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•  Artificial Intelligence - design of intelligent 
computing systems, i.e. systems that exhibit 
features related to intelligence in human 
behavior  

• How ready are we to live with robots and  If robots do  
the work we do today, what will we do tomorrow ??? 

 



 
Artificial Intelligence (AI) is checking 

into your hotel 
 



• No more than 15 years ago we were watching sci-
fi films that boggled the mind and tested the 
limits of our imagination. 

• Facial recognition technology, fingerprint 
biometrics, intelligent phones and computers 
that talked to people, functional artificial 
intelligence;   

     Terminator -Robocop-Blade Runners  



Apps  
• Facebook has ‘M’, Amazon has ‘Alexa’, Apple has created 

‘Viv’ in addition to Siri, and Google has announced its 
‘Assistant’ service. There are some specific to travel  
industry , like ‘Lola’ and ‘Pana’. 

• https://www.lolatravel.com/ 
• https://pana.com/concierge 
• All of these apps are designed to deliver an instant 

concierge-style chat service to help customers plan and 
manage their everyday needs. They’re smart enough to 
handle even some complex requests and they’re constantly 
being refined to deal with more scenarios. 

 
 
 

https://www.lolatravel.com/
https://pana.com/concierge


  

How could smart technology impact the 
travel industry? 

  Obviously, any influx of mass change will 
have mixed reviews. Tour guides in particular 

may be worried about their jobs becoming 
automated. For instance,  it’s easy to 

imagine a robot at the front of a bus giving a 
history lecture – and probably without the 

need of a microphone. 

 



Virtual Host 

• Edwardian Hotels London employs the aptly-
named virtual host Edward who can take 
amenities requests, give directory and review 
information, facilitate complaints and connect 
guests to an immediate call-back if they need 
human assistance. He’s designed to respond 
within a few seconds. 



A diversified booking method 
      

• Chatbots and conversational messaging will add   
another dimension to a customer’s path-to-
purchase. Imagine a traveller making a booking 
via their TV during an ad break, or on their hands-
free mobile while driving. From a customer’s 
perspective it could seem like an easier method 
for booking a trip, especially at the last-minute. 

 



 
Increased personalised data 

collection 
 • If an AI is taking a traveller through the whole 

customer journey it will gather a raft of 
valuable data in the one place that can be 
used to incorporate more personalised 
services based on the preferences the guests 
have shown – which in turn increases the rate 
of return business and direct bookings. 

 



Sustainable teams of hotel staff 
 

• This will free up other staff to concentrate on 
optimising the guest experience even further 
and perhaps provide more luxurious features. 
Saving man hours will either mean increased 
profit or unbind money to spend on guest 
experience, leading to increased bookings and 
revenue. In seasonal lows, it may reduce the 
need to cut staff entirely. 

 





 Travelzoo study 2016-2017 

•  Chinese Travelers – most accepting 

• Germans – Least accepting 

• UK Travelers-  50 %accepting robots at 
reception  if accompanied by humans 

• Spanish- 75% %accepting robots at reception  
if accompanied by humans 

• USA travelers – 50 % + will prefer  greeter by 
robots that can answer ALL their questions  

 

 



Future ??? 

• According to surveys (ITB 2016 and 2017),  over the 
next few years, use of technology  will be utilized for   
efficiency and accurate hotel operation  

• 25% of the population uses social 
networks 
 
•   Concierge service  - smart phones  
And tablets  



 New generation 

  In 2050 there will be 9 to 10 billion 
inhabitants on Earth and one in two will travel 
at least once a year to other countries. It is, in 
essence, a new generation of travelers 

 

• 66% of hotel and travel bookings is online  



  



 FILOXENIA 

Meaning of Filoxenia – Origins of the Word 
• Hospitality, the official English translation of ‘philoxenia', doesn't do 

justice to the concept as it does not encompass its main element, 
which is generosity of spirit.  

• The Greek noun ‘xenos' initially meant ‘guest', acquitting the 
meaning of ‘foreigner/stranger' at a later stage. On the other hand, 
it is speculated that the noun ‘philos', which now means ‘friend', 
actually acquired its meaning through the institution of philoxenia, 
while the verb ‘philo' originally meant ‘to love in a non-erotic 
manner'. Therefore, one could argue that the word ‘philoxenia' is 
more than an expression of the ‘love/friendship towards strangers'. 
What is certain is that it is one of the attributes of the Cypriot 
character and culture that we take pride in. 

 
   



THANK YOU 


