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Case Studies 
Postgraduate 

 Palestine 

 January 2011 

 

 Gran Canaria 

  February 2012 

 

 Undergraduate 

 Malta 

 



Key considerations in designing a 
Quality Field Trip 

 

 Local Partnerships 

 Preparation 

 Appropriate assignments 

 Real life problem solving 

 Multidiscipline Tutor support  

 Effective learning programme 

 Face to face feedback to client 

 



Palestine 

 Bethlehem 
 Manger Square  

 Star street 

 

 

 

 

 Battir   
 Community based Tourism 



Accompanying Programme  

 Key organisations  

 Tourism business 

 Tourism attractions 

 Visits 

 



Gran Canaria - Government 
objectives 
 Improving the 

distribution of the 
tourism economy within 
the island 

 

 Building a sustainable 
tourism product which 
will bring development 
benefits to the north 

 



London Met Uni  
 Analysis of the current situation, outlining a rationale for the proposed 

recommendations  

 Potential new niche products for the north 

 Potential markets (including critical evaluation and strategies for 
developing them) 

 Important intersectoral linkages 

 Significant political and institutional structures and relationships 

 Infrastructural issues 

 Funding issues (including public-private partnerships, viability of local 
museums and cultural attractions etc) 

 Training and capacity building needs 

 Identify where there are gaps and limitations/need for contracting 
further studies, services or research. 

 































































Recommendations 
 Develop North for the non mass market independent travellers, 

cultural, nature etc. The advantages are: 

 There is already a tourism infrastructure. (airports, transport links, 
tour operators etc)  

 Low start up costs 

 Stimulates local businesses 

 Can help support local museums and cultural activities 

 Puts money directly into the local economy 

 Can run alongside the existing market in the South. 

 Develop links with appropriate specialist tour operators 

 Capacity  building and training for local people 

 Micro financing 

 Allow alternative revenue streams for museums and cultural attractions 



Theory and Practice in Tourism: 
Undergraduate Field Trip: Malta 



Module outcomes 
 �To Discover elements of 

tourism characteristics, 
tourism challenges and 
issues faced by tourism 
managers 

 �To Evaluate tourism 
management procedures as 
practised 

 �To Explore sustainable 
tourism implementation 

 �To Develop experience and 
expertise in some data 
collection techniques 

 

Programme Framework 

 

 5 full days in the 
destination 

 Key tourism sites and 
resorts visited 

 Talks by tourism 
representatives 

 2 days for research 

 



Research Questions and project 
work 

1. What are the regeneration 
challenges that Valetta faces and 
how might tourism address 
them? 
 

2. What does Malta’s cultural 
heritage contribute to its 
tourism product; what 
challenges and opportunities 
does this bring? 
 

3. How is Malta's tourism product 
portfolio being diversified and 
what implications does it bring  
(to tourism industry and local 
communities)? 

 
 

 
 
 

 5 Key points to be presented to class 
on the final day of the field trip 
 
 



 

 

Thank you for listening 

 

Any Questions 


